Marketing and Social
Media 101:

= Or_
“If | Can Do It — Anyone Can!”
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Overview

« Why its important to be active in social media?
 How to develop a strategy to define your brand?

« Twitter — Learn the basics and how to use it effectively
« LinkedIn — How to use it effectively

« AIC resources that can help

c Q&A

I Appraisal Institute of Canada
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How Canadians and the Real Estate
Industry are Connecting Online

"App sal Institute of Canada
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Canadians are connected like
never before

 |n 2012, 83% of Canadian households had access to the
Internet at home, compared with 79% in 2010.

« Growth in laptop and wireless devices

Desktop computer

Laptop computsr —

Wirelesshandhed device

. S

1
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percentage ofhoussholds with Internet access
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Source: http://www.statcan.gc.ca/daily-quotidien/131126/cg-d001-eng.htm
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Source: http://canadiansinternet.com/2015-canadian-social-media-usage-
statistics/ A January 2015 study conducted by Forum Research
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LINKEDIN Is key for B2B

LINKEDIN IS THE #1 CHANNEL TO
DISTRIBUTE CONTENT
Percentage of B2B marketers who
use various social media sites to
distribute content

94%

89%

77%

77%

61%

 Source: https://business.linkedin.com/content/dam/business/marketing-
' T — ;glut!ons/qloballen US/campaigns/pdfs/soph-quide-refresh0827-eng-us.pdf
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LINKEDIN Is key for B2B

LINKEDIN DRIVES MORE TRAFFIC
TO B2B BLOGS & SITES

?0% of the social traffic was driven by
the big three networks, with half of it
coming from LinkedIn

Appraisal Institute of Canada
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LINKEDIN Is key for B2B

LINKEDIN CONSIDERED MOST EFFECTIVE FOR B2B LEAD GEN
80% of social media B2B leads come from LinkedIn

in
£d B 273%

Kl | c73%

d | 021%
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Real Estate Industry is Connected

HOW OFTEN DO YOU USE SOCIAL MEDIA? (,’ RSt o orn s s
1S a new venue
for reachin
8.4% orr 1 (;g
of brokers never use peopie, a0
social media it’s exploding,

’ If you're not
28.0% involved with
useit : :
occasionally social msedllla}, ]

ou are behin
b3.I% i’he times”
uselt dally Debbie Hanlan, Debbie Hanlan Real
Estate, St. John's

*Real Estate Professional, Issue 1.03, 2015

' Appraisal Institute of Canada
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Real Estate Industry Is
Connected

51%
of financial advisors
use social media daily

~ 60%
of mortgage brokers
use social media daily

' Appraisal Institute of Canada
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Why bother?

Appraisal Institute of Canada
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Grow your business

* Your clients are expecting you to be on social media

* You don’t want to be behind your competitors
* You can facilitate people finding you online

* You can find people online

I Appraisal Institute of Canada
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Enhance relationships

« Your relationships can be enhanced, especially with
newer generations
— Face-to-face is still important but online will complement this

« Itis more convenient for you to obtain information about
the industry, trends, business opportunities

It helps to advance your image and the whole profession

Agpraisal Institute of Canada _
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3 Steps to Building YOUR Online
Profile

PROUD TO
T ATROATRY,
PROFESSION YEARS ANS  PROFESSION
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Step 1: What are YOUR
Objectives?

Take the time you need to determine your objectives with
your online presence?

— To promote your services?

— To position yourself as a thought leader/knowledgeable in the
iIndustry?

— To build and maintain relationships with your clients and
potential clients in a cost-effective way?

— Obtain “real time” information?

— To recruit or be recruited?

Appraisal Institute of Canada
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Step 2: What iIs YOUR Iidentity
or “brand”

« To be successful, you need to let your personality
show.

— What is that image you want to project?
* Or...what image DON’T you want to project?

— What is your “unique selling opportunity” — What can you share
or say that is unique in your space? Why would people want to

connect with you?
« OR...what are your competitor’s saying or doing?

— How can | leverage/complement my company'’s or professional
association’s activities?

Aﬂppraisal Institute of Canada .
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Step 3: How can you “rise above
the clutter™?

There is so much information...it is important to find your
niche in an effective way that doesn’t take too much time. So
consider:

« What existing resources can you leverage?
— Company info
— Influencer info
— AlC info

« What about using video, podcasts, photos, infographics?

« How can you add value to this information?

Appraisal Institute of Canada .
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Try it! Explore! Don’t be afraid!

- -—-—w5 o

Appraisal Institute of Canada
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Twitter: A network of concise
public conversations

* A channel to monitor your industry in REAL time
* A way to share your expertise in a concise way
 One more way to reach your audience

Appraisal Institute of Canada
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Getting Started: Set up a Twitter
Account

Go to www.twitter.com

Enter your name, email address and select a
password then click on Sign up for Twitter

Welcome to Twitter.

Join Twitter today.
Connectwith your friends=—and other fascinating @ Rememberme - -t )

o v
people. Get in-the-moment updates on the things Jennifer Teston
that interest you..And watch events unfold, in real
time, from every angle.

jennifer.valerie.teston@gmail.com 4

.......... - 4

@ Tailor Twitter based en my recent website visits. Leamn more.

By Signing up, you agree to the Terms of Service and Privacy Policy,
including Cookie Use. Gthers will be able to find you by email or phone
number when provided.

On the next screen click on Sign Up

l Appraisal Institute of Canada
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Twitter: Getting Started

 Identify your twitter handle -- @ XYZ
— Be sure it is short, memorable relevant to your brand!
— Take time to think about it!

— Determine if you want the name of your company (professional,
generic) vs. personal approach (your name) vs. a position
— Examples:
@AIC_Canada
@AIC_CEO

A_Qpraisal Institute of Canada _
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Customize your account

What are you interested in? Suggestions just for you.

Choose one or more of the options below and we'll suggest some . .
good stuff for you Based on your choices, here are some suggestions for you. We

recommend following all of them!l
v Popular accounts

v News Suggestions for you Select sll | of

En frangais CP24 8 @cr2

Official account of CP24 - Toronto and the v
1 GTA's #1 source for breaking news. Our

Food & Drink Twitter account is LIVE 24 hours a day.

CFL HuffPost Canada & @HufPostCanads
Canads’s Intemet Newspaper, The v
Huffington Post Canada. Email us at

Culture canada@huffingtonpost.com

Music Elizabeth May & @E izsbethliay
Leader of Green Party, Saanich-Guff Islands, v

aat activist, author & mother. Tweets are
v Politics Elizzbeth's unless signed by Hill Staff -hs. En

frangais - [@MayElizabeth

Non-profits
CBC News ) @CBCNaws 7y
Canadian breaking news and analysis from

Law & Order CBCNews.ca, TV and mdio
NOW Magazine ) @nowloronio

Science

MOW Magazine - Think Free v

Faith & Religion

Globalnews.ca () @globsinews

Entertainment Breaking Canadian news with a fresh v
on local & i i i

SkyTracker Weather app: glbn. ca/RWjZm *

Television On @snapchat: globalnews1

Technology The Weather Network 5 @westhemetwork
Canads's #1 source for weather news and v
information on TV, web, mobile and social

Humour media. #Shareyounwesthen

P mia

CP24 & @CP24

Official account of CP24 - Toronto and the v
GTA's #1 source for breaking news. Our

Twitter account is LIVE 24 hours a day.

TorontoStar @ @& TorontoStar

m Get the latest news, alerts, sports, photos v
and more from Canada’s largest daily
newspaper. 1-800-279-0181

The Hill Times & @TheHilTimes
& The Hill Times is an independently-owned v
newsweekly covering the Canadian

Appraisal Institute of Canada
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Add a Photo & Header

Add a photo.

Show your unique personality and style. » Skip this step for now

- e e -

Upload your photo
or simply drag it here

Or, connect to Facebook, and we'll import your profile photo and your header image.
Don't worry — we will never post without your pemission.

Connect to Facebook

' Appraisal Institute of Canada
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Tweets Tweets & replies Who to follow - Refresh - View al

) 2 m Jack Bannaie Revi

Glen Power

« 3 RED RIVER GROUP

REAL PROPERTY SOLUTIONS

FOLLOWING  FOLLOWERS IKES

120 168 81 316

] Al followers 7 followers you know
Jason Schellenberg

.~ Appraisal Institute of Canada
) Institut canadien des évaluateur:

Tweets Who to follow

@ s . R Kesha Shah

Steve Blacklock

JCEcanada.ca
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Add a bio

Be sure to add a brief bio to establish your brand and

personality

— 160 characters-- Every letter count.

— Use hashtags

» f#appraiser ; #realestateexpert
Your bio is critical for others to see if you are professional

and relevant to them

Jason Schellenberg

@dJaySchellenberg FoOLLOWSYOU

AACI. P. App #appraiser with
@RedRiverGroup located in #MB
specializing in #Winnipeg and #ruraliMB
#valuation of #Commercial and
#Agricultural #appraisals.

Steve Blacklock

@cvappraiser FOLLOWSYOU

Real estate. All day. Every day. | am a
designated appraiser at Wm. S. Jackson
and Associates Ltd. Comox Valley and
Powell River market specialist.

Tom Hanks ©

@tomhanks

I'm that actor in some of the movies you
liked and some you didn't. Sometimes
I'm in pretty good shape, other times I'm
not. Hey, you gotta live, you know?




Tweet, Retweet or Quote

I‘ Appraisal Institute ©AIC_Canada - 18h

= - Canada Day #PhotoContest now open.
Enter today for #prizes aicanada.ca/aic-
2016-photo...

AIC
CANADA DAY
PHOTO CONTEST

Appraisal Institute @ AIC_Canada - Apr 27
Dan Brewer, AACI and Keith Lancastle, CEO speak on establishing
market value based on facts, not on emotion.

Establishing market value based on facts, not on e...

Real estate bidding wars are everywhere in the super-
heated Toronto and Vancouver property markets, with
sales that can end up hundreds of thousands of dollars...

theglobeandmail.com

« 9 v

I Appraisal Institute of Canada
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— Follow Up on Stories

—
e L Report on Business @ £x
":".::"":-’.:—"“ {iemts globebusiness

;:,4-";",/‘,‘::/ .

- How much is your house worth? Check out our

% new house price data centre.
B trib.al/YVzO3Bi

Keith Lancastle @AIC_CEO - Apr 27
@AIC_Canada members provide individualized and unbiased values
on any and all properties - including yours!

Report on Business [@aglobebusiness

How much is your house worth? Check out our new
house price data centre.
trib_alYzO3Bi

Steve Blacklock (i cvappraiser - Apr 22 Q
/ & Qur firm has 4 designated and experienced pros covering all Van Isle

aim markets - north of Nanaimo.

Keith Lancastle @AIC CEO

/ @AIC_Canada members provide individualized and unbiased values on any
/ and all properties - including yours! twitter.com/globebusiness/...

Institut canadien des évaluateurs www.AlCanada.ca www.lCEcanada.ca
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Tips: How to get noticed

In General:

Use popular # (current, trends in your market)

Use their handle and hashtags in a meaningful way
Use interesting/active words & catchy wording
Monitor their tweets before going into a meeting
Photos get noticed

Use evergreen content (relevant all the time...not time
sensitive)

Be timely — Twitter happens in minutes and hours, not
days

BE CAREFUL — Tweets are timeless and you have no
control over where they go!

A;:_)praisal Institute of Canada
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Who to follow

« QOrganizations in your profession (AIC, REIBC etc.)
 News organizations in your area/national

« Political (councilors, MP, MPP/MLA)

 RFP posts — @Merxnetworks, government sites

« Government agencies, regulators

« Mortgage insurers

* Real estate boards

 Influential business organizations in your area (Chamber
of Commerce)

 QOthers

Appraisal Institute of Canada _
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AUTHORITY. COMMITTED TO
EDUCATE, DESIGNATE & ADVOCATE
ON BEHALF OF OUR MEMBERS

Q Ottawa Canada
& AlCanada.ca
[ii7] Joined March 2009

TWEETS

FOLLOWING FOLLOWERS

LIKES LISTS

1,976 580 1,893 1" 1
Tweets Tweets & replies Media
Appraisal Institute al
@AIC_Canada FOLLOWS YOU F‘ Appraisal Institute ©'AIC_Canada - 18h
CANADAS REALESTATEAPPRAISAL gy Canada Day #PhotoContest now open.

Enter today for #prizes aicanada.ca/aic-
2016-photo...

3 5 < ;
B T e

AIC

SAAMIANNA MNAN

| Appraisal Institute of Canada

‘ Institut canadien des évaluateurs

Is It working?

Who to follow - Refresh - View all

issworld @ issworld
@ 2- Follow &) Promoted

BILD @bildgta

BILD 2- Follow
St Canadian Real Estate
por s

&

2+ Follow

www.AlCanada.ca

www.lCEcanada.ca



in LinkedIn
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What Is 1t?

« Corporate Facebook

* Business to business

 First place that business and recruiters will go
« Building your professional network

« Electronic resume

« Platform to establish your “voice”

[

t 1!!

.

t o~
~— E
Appraisal Institute of Canada -/ nk d m

Institut canadien des évaluateurs w
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How to find your “voice”

1. Use this platform to demonstrate your expertise

2. Share information that helps your clients learn something

new

Your specific market

A property type

Trends

Experiences

News affecting your industry

Comment on what other influencers are talking about
Share other influencers information

3. Headline is the most important part!

4. Reuse content from blog, website, Linkedin.
— Indicated where the initial content was first published

5. Experiment to see what is right for you!

Appraisal Institute of Canada
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LinkedIn: 3 simple tips to get
started

« Make appealing profile
« Grow your network and maintain connections

Stay active: explore and engage

Jobs Interests.

Are You A Director? - Apply Now To See If You Qualify For The Who's Who of Professional Women!

Where did you go to school (college, university, high school, etc.)? - -
') Members with 2 school on their profile get 7 times more profile views. All-Star g e - S e ]
|
I

Sheila Roy

Director at Appraisal Institute of Canada
Ottews, Canada Area Organization M

..... =
f"\'-;% Appraisal Institute of Canada
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Linkedn Pulse <news @linkedin.com>
To Sheila Roy

Linked .

Salfie Krawcheck, CEQ and co-founder of Ellevest

How | Manage Entrepreneurialism and Mom-ism

Download Linkedin Pulse to get more top stories of the day

/

« AppStore

Published by your network

k Krista Benot

Home (Organization) for the Holidays?

Are you planning to take some much-needed time off over the holiday
season and spend itathome?

Recommended for you

R Creel Price

Five (F)laws Pitching Your Business

I've always enjoyed the interesting and enlightening conversations that
often happen in the back of.

ﬂ Daniel Solove:

inl Sheila Roy e
What are your connections up to?

See all updates

David Dawood, BA, CRA is celebrating 16 years atAir Canada

Congratulate

PROFILE CHANGES

Linked (] .

Hi Sheila,

I'd like to connect with you on Linkedin.

Keara Johnston
Student at University of Cttawa

02015 Linkadin reland Limied. Linkadin, e Linkadin kaga, and inkall are registerad frademarks of Linkadin
Comparalion in e Unled States andfar other countries. All fights resarved.

You are receiving Inviiation emakis. Lnsubscribe
This emall was inlendad for Shella Roy (Direcior al Appraksal insiiute of Canada). Leam why we included this.
you need assislance or have quesions, pkease contaci Linkedin Cusiomer Senvice.

Linkedin ks 3 regisiered business name of Linkedin ireland Limied.
Regisierad in ireland as a privaie Bmiled company, Company Numirer 477441
Regisierad Ofice: Willan Plaza, Wiklon Place, Dublin 2, ireland

ca
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Remember!

Remember, everything you do can be seen by others in
your network.

Be careful of you follow! Check their profile before
accepting
Don't lie...even just a little bit!

Remember the “Golden Rules”
— recommend before asking to be recommended
— Endorse before asking to be endorsed

Use your photo...not your logo
Use your full name — this is your resume

Customize vs automate
— E.g. Send an invitation to connect with a personal message

Check your spelling!

Appraisal Institute of Canada
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case study

Glen Power, AACI, P.App, e
MRICS

Director, Accredited Real Estate Appraiser & Advisor at
Provident Valuation & Advisory Services Inc.
Newfoundland And Labrador, Canada | Real Estate

Current Provident Valuation & Advisory Services Inc., The Appraisal
Institute of Canada

Previous  Prescient |.C.1., Altus Group, Atlantic Realty Advisors (ARA)
Education  Athabasca University

connections

W Relationship = WM Contact info Connected 1 month ago
Published by Glen 566
See more »

followers

'ROVIDENT™"" 'ROVIDENT """

tluation & Advisory Services Inc. tluation & Advisory Services Inc

providentva.cor providentva.cor W

Have your 2016 St. John's Review your 2016 City of St. Q3 Commercial Market
Assessment Reviewed by... John's Assessment,... Update-St.John's, NL
November 27, 2015 November 27, 2015 October 13, 2015

ITABdH629kINPjs4jeojXjQO8i7bb3c&authType=name8lauthToken= Gg7z&trk=prof-sb-bro... }

' Appraisal Institute of Canada
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Strong economic conditions over the previ-
ous decade have resulted In similar condi-
tions in the commercial real estate market
During this timeframe all commercial real
estate sectors experienced steady net
revenue growth, tight vacancy conditions,
market expansion and value growth. in re-
cent quarters, due to the oil price collapse
and the resulting impact upon the local
economy, uncertainty has entered Into the
market, and market growth has leveled off

The following s & summary of selected
findings from our most recent commercial
real estate market update, which includes a
review of transactional activity, rental rates
and vacancy, and also Includes a survey of
commerclal market investors, brokers and
landlords.

Qur review of registered conveyances Indk
cates that commerchal transactional activity
Is down significantly during 2015 relative
to recent years. Furthermore, new construcs
tion activity Is considerably less, with the
City of St John's reporting 3 37 per cent
decline In permits as of August 2015 rela-
tive to 2034

While the light industrial and retall sectors
Indicate relatively stable occupancy levels,
not unexpectedly, the office sector vacancy
rate has increased significantly in recent
quarters Overall office vacancy Is cur-
rently estimated at +/-12 per cent, which Is
double the average rate during 2012

The increased vacancy is the result of
considerable new supply at downtown
and suburban locations, as well as
relatively flot demand in recent quar-
ters. Low demand has slowed absorp-
tion of new space, and for the first time
in recent years, sub-lease space has
odded considerably to the availabl
supply. Additional new supply will
Surther exacerbate this situation later
in 2015, and into 2016.

Survey respondents Indicated that rental
demand for both office and light industrial
space Is currently flat, Net effective rents
however, remain stable in most sub-sectors
With increasing office vacancy, there is
some risk of rental rate erosion in forthcom-
ing quarters. According 1o survey resporn-
dents, the only sector currently indicating
active rental demand s the retall sector

COMMERCIAL REAL ESTATE
MARKET OVERVIEW: Q3 2015

Capitalization rate compression has been
a market trend prevalent across Canada
since 2009. While rates have declined in
St. John's, the declines have not been as
steep as in other markets, and rates paid
tend 1o be higher for similar Investments
The primary reason for the difference is de-
mand composition, which Includes a lower
ratio of national investors (such as REIT's,
Pension Funds, etc), and a higher number
of local and reglonal nvestors than other
markets. Lower competition from national
investors accustomed to lower ylelds has
resulted in less rate compression here
than other locations such as Halifax, where
there is greater competition from national
players

Analysis of transactional data during
2013-2014, prior to the oil-price collapse,
Indicates that strong competition from
local investors had resulted in consider-
ably lower cap rates than typical having
been paid for 3 number of investments
While only a imited number of Investment
properties have traded during 2015, the
most recent data indicates that rates have
remained low, however not at the extreme
end of the range observed during 2014

Notwithstanding the economic climate, real
estate investor demand remains relatively
strong, albelt for lower risk product with
tong-term, stable tenancies. The lack of
commercial transactional sctivity in recent
months is more due to a lack of avallable
Investment product, rather than lack of

investor demand. Owners are not cur-
rently motivated to place properties on the
market.

Overall, the commercial market could be
described as stable, for the moment, with
most participants having adopted a ‘wait
and see’ attitude. Activity levels are expect-
ed to remain low until economic conditions
improve. Value parameters remain stable,
however may detetlorate with a prolonged
economic downturn

A

Glen Power AACI, MRICS is an accred-
ited real estate appraiser and principle
at Provident Valuation and Advisory
Services. He currently serves on the
Board of Directors of the Appraisal
Institute of Canada.

EXPECT MORE FROM

REAL ESTATE APPRAISERS

Hire an appraiser who will show you how to add value,
maximize return, minimize risk, mitigate expenses, and
prepare for the future. A valuation analysis should not be
a cost of doing business, but an Investment.

Al Pro Viak & Adviscry S . W LSO Our

aporiance A exparise 10 halp you In Ay wiry wo can. Bork apgroved
count testod, AACT sccredited vakueton analy st with expetionce
A00nning Beoo decades. Sorvieg Te enline peavince

providentva.com

709.763 6346

Call us for a different approach,

www.lCEcanada.ca

o w




Place your article on your Website
PROVI DE NT l.. f. Call us now for a preliminary dlsliisé‘l-zg

Valuation & Advisory Services Inc. 709.763.6346

Home About Services Case Studies Articles Contact

Articles St. John's Commercial Real Estate Market Update: Q-3 2015

October 2015 | St. John's Board of Trade Business News, Volume 30, Number 6 | Glen Power AACI

Strong economic conditions over
the previous decade have

resulted in similar conditions in EXPECT MORE FROM
the commercial real estate REAL ESTATE APPRAISERS
market. During this time frame Hire an appraiser who will show you how to add value,
all commercial real estate maximize return, minimize risk, mitigate expenses, and
s prepare for the future. A valuation analysis should not be
sectors experienced steady net & cost of doing business, but an investment
revenue growth, tight vacancy
Conditions, market expa]]sion At Provident Valustion & Advisory Secvices, we use our knowiedge
oxparionce & onpertae 10 help you in any wary we can Bank approved
a.nd, Value gl'OWth. In recent oourt testod, AACH accroditod valsaton analysts with experience

spaning theee decades. Sarving the entire provinoe
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collapse and the resulting impact -
upon the local economy, prOVIdentva.Com Call us for a different approach
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market, and market growth has

leveled off.

The following is a summary of selected findings from our most recent commercial real estate
market update, which includes a review of transactional activity, rental rates and vacancy, and
also includes a survey of commercial market investors, brokers and landlords.

Our review of registered conveyances indicates that commercial transactional activity is down
significantly during 2015 relative to recent years. Furthermore, new construction activity is
considerably less, with the City of St. John's reporting a 37% decline in permits as of August 2015
relative to 2014.
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Link to AIC’s group

« AIC’s company group

How You're Connected
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6 first-degree connections
19 second-degree connections

35 Employees on Linkedin

Seeall »
The Appraisal Institute of Canada (AIC) is a leading real property valuation association with over 4,900
members across Canada and around the world. Established in 1938, the AIC works collaboratively with Appraisal Institute of Canada Showcase
its 10 provincial affiliated associations to grant the distinguished Accredited Appraiser Canadian Institute Page
(AACI™) and Canadian Residential Appraiser (CRA™) designations. The AIC is a self-regulating
organization that is guided by a Code of Conduct, and Canadian Uniform Standards of Professional " Appraisal Institute of...
Appraisal Practice (CUSPAP) to ensure that our members: - Real Estate
Appratsal lotiwe 11-50 employees
+ Maintain the highest level of integrity and professionalism; -
- Engage in conduct that will instill confidence and protect the public interest; proydremne)
- Provide quality services within their areas of competence; and,
« Commit themselves to principles that reflect high standards of professionalism. u Appraisal Institute of...
\d 4 oll
AIC Designated Members are highly qualified, respected professionals who undertake comprehensive + goﬁlzs{rs

curriculum, experi and N req They are committed to ongoing continuing
professional development to maintain the highest level of competency within an evolving marketplace.
QOur members provide unbiased appraisal, appraisal review and appraisal consulting services on all types
of properties within their areas of competence.

Quartier des affaires connecté

Specialties

Appraisal, Appraisal Review, Assessment Appeal, Highest & Best Use, Reserve Fund Study, Native Land Claim,

Expropriation, Matrimonial Home Valuation, Feasibility S| » QROGERS
Relocation Valuation I . X <=

Appraisal Institute of Canada
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des évaluateurs is group for members of the Appraisal
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Conversations Jobs MEMBERS 586 members

050230073

', Ken Hollett, B.Comm, RI, AACI, MRICS, CRP L Inviteothers

';:i' Senior Associate at Penny & Keenleyside Appraisals
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Our current issue:
CPV Magazine 2016 - VOLUME 60 -
BOOK 1
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At some point in time a business owner will want to
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- May 3, 2016
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John Peebles, AACI, P.App. - March 11, 2016
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Prairies
Tom Fox, AACI, P.App - March 10, 2016
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AlIC Exchange

Appraisal Institute of Canada
Institut canadien des évaluateurs

CPV MAGAZINE ~ AIC BLOG CAREER OPPORTUNITIES VISIT AIC

Seven Myths and Realities of Residential
Appraisals: Do You Know the Facts?

May3 2016 @4 W g .
Keith Lancastle 56m

Chief Executive Officer at Appraisal Institute of Canada

Appraisal Institute of Canada members work in all markets and conditions - in sellers’
markets an appraisal is an invaluable tool to protect consumers and the lenders. The "sober
second thought" is an important check and balance.

Seven Myths and Realities of Residential Appraisals: Do
You Know the Facts?

aicexchange.ca * Do you still have the perception that the “appraiser killed
the deal"? Then you better read this! Real est. ..

Mark Schroeder via Keith Lancastle 43m

Seven Myths and Realities of Residential Appraisals: Do
You Know the Facts?

aicexchange.ca * Do you still have the perception that the “appraiser killed
the deal™? Then you better read this! Real e...

Like * Comment * Share
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CUSPAP Ethics Standard on
Advertising

Members may use advertising media:

= |n the solicitation of clients and business in a manner that does not
offend the interests of the public and the profession

» to inform prospective clients and the public of the availability of their
professional services; and,

» to advise such parties as to the range, nature and cost of such
professional services.

Members must avoid advertising media which is:

» false, misleading, exaggerated, uses laudatory statements or
superlatives (e.g., we are the best) to describe their services.

Aﬂppraisal Institute of Canada
Institut canadien des évaluateurs www.AlCanada.ca www.lCEcanada.ca



CUSPAP Ethics Standard on
Advertising

= AIC Members must identify their designation or Membership status
(AACI, CRA or AIC Candidate Member) in any advertising media for
professional services.

= The name of the Institute or its designations may be used to refer to
a Member’s affiliation with the Institute.

» Candidates must identify themselves as AIC Candidate or
Candidate Member of the Appraisal Institute of Canada (or AIC)

o and not promote their membership in a way that might be
perceived as a designation

o CRA (or AACI) Candidate or Candidate CRA (or AACI) are
not permitted

Appraisal Institute of Canada .
Institut canadien des évaluateurs www.AlCanada.ca www.lCEcanada.ca



CUSPAP Ethics Standard on
Advertising

» Candidates must identify that they are working under the
supervision of a Designated Member of the AIC and name the
supervisor and their designation.

= AIC Members may advertise jointly.

= AIC Members can use the Institute’s logos, as determined by the
Board of Directors.

= Any matter related to misleading advertising that is brought to the
attention of the Counsellor, Professional Practice can be
investigated by the Counsellor without the registration of a formal
complaint.

Agpraisal Institute of Canada _
Institut canadien des évaluateurs www.AlCanada.ca www.lCEcanada.ca




Top 8 things to remember!

« The internet is not anonymous...it will not forget
« Distinguish the line between work and personal
« Avoid all offensive material in your professional channels

* You are endorsing others when you share, retweet, post — be

sure you have done your research!
« Don't “sell”
« Maintain others’ confidentiality (photos need permission, etc)
« Do not “return fire” online — take it offline if need be

« Be consistent and strategic

Appraisal Institute of Canada .
Institut canadien des évaluateurs www.AlCanada.ca www.lCEcanada.ca



Questions?

I‘ Appraisal Institute of Canada ADANCE 75 4.23102
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